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WHO WE ARE

Joseph Pelham Mark Campbell

27+ years in Business

fﬁ"{\ 116 Total Projects SOUTH ~ ~ ESTERN m US $543 mm in Total Realized Value

PROPERTY CORP

=
| = 42.03% average IRR

7 Different Assets Classes \ 5

‘E:ﬁj‘ 16 States in the US rd?%h 2.78x average Capital Multiple
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WHY THIS REZONE IS BENEFICIAL TO COMMERCE CITY?

1. Increase Sales Tax Revenue
o Boost city revenue through increased commerce and retail options.

2. Attract More Customers
o Convenience drives higher foot traffic.

3. Create Local Jobs
o New businesses provide employment opportunities.

4. Embrace Sustainable Energy
o Support for gas and electric vehicles (EVs).

5. Elevate Property Values
o Development of new businesses and amenities enhances appeal to homeowners and investors.

6. Support Mixed-Use Rezoning
o Attractinvestment from developers and entrepreneurs.
o Stimulate further economic growth and infrastructure improvements.

b v
"'-\I ¥ SoUTHWESTERN
! ,}




PROPOSED CHANGES TO PUD

LAND USE SCHEDULE

»

ANIMAL SERVICES

DOGGIE DAY CARE CENTERS'

DOG BOARDING FACILITY.

VETERINARY OFFICES OR CLINICS

CATERING SERVICES R X

FAST FOOD” RESTAURANT WITH OR WITHOUT

EATING AND DRINKING DRIVE-THRU/UP

ESTABLISHMENTS

SIT DOWN?® RESTAURANT WITH OR WITHOUT
DRIVE-THRU/UP

sa
(RETAIL)

ALL OTHER SIMILAR USES (PLUMBING.,
ELECTRICAL. LUMBER & BUILDING EQUIPMENT -
WITHOUT OUTDOOR STORAGE)

LANDSCAPE EGUIPMENT. HARDSCAPE MATERIALS
GNITHOUT OUTDOOR SPACE)

CLUBS ANG LODGES

PRIVATE LODGE OR CLUB

EVENT CENTER

CHILD CARE CENTER

ADULT CARE CENTER

EATING AND DRINKIN =3
ESTABLISHMENTS

CATERING SERVICES

)
oln|afalz|alz | o [zlofa|®

AST FOOD RESTAURANT WITH GFR WITHOUT
DRIVE-THI

Wi RES TAURANT WITH OR WA TH0OUT
DRIVE TrRGP

FINANCIAL INSTITUTIONS

BANK OR FINANGIAL INSTITUTION

CONVENIENCE STORE/ GROCERY STORE (<5,000
SF)

CONVENIENCE STORE/ GROCERY STORE WITH
FUEL SALES AND EV STATIONS®

CONVENIENCE STORE/ GROCERY STORE (<5,000
sFy

CONVENIENCE STORE/ GROCERY STORE WiTH
FUEL SALE STATIO

SONVENIENCE STORE/ GROCERY STORE (~5.000

LIGUOR STORE WITHOUT DRIVE UP.

SREWERY. BREWFUB, TASTING ROOM,
DISTILLERIES. SPORTS SAR, ETC

WW P

ALL OTHER SIMILAR USES .g G.DELICATESSEN,
. BAKERY. SPECIALTY FOOO
CorrEE shom

2|23 =2

FUNERAL AND INTERMENT
SERVICES

FUNERAL HOME

HOSPITALS

SUTPATIENT SURGICAL CENTERS | URGENT CARE
FACIL]

CONVENIENCE STORE/ GROCERY STORE (>5,000
SF)

oFFIcE

BUSINESS OR PROFESSIONAL (INCLUDING
MEDICALDENTAL/CLINIGS)

COURIER SERVICES

MASSAGE THERAPY OFFICES/CLINICS

FOOD AND BEVERAGE SALES

LIQUOR STORE WITHOUT DRIVE UP R X

PERSONNEL SERVICES

INSTRUCTIONAL SERVICES

TEMPORARY AGENCY FACILITIES/OFFICES

BARBERSHOPS. NAIL SALONS. ETC.

TATTOO PARLOR

ALL OTHER SIMILAR USES

BREWERY, BREWPUB, TASTING ROOM,
DISTILLERIES, SPORTS BAR, ETC.

BLIC LANDS. PARKS AND
BULDINGS

LiBRARY

PUBLIC ADMINISTRATION OFFICES OR SERVICE
BUILDING

POLICE OR FIRE STATION

FACILITIES. PRIVATE

CREATION OR AMUSEMENT

HOWLING. SILLIARDS, MOVIE THEATERS & SIMILAR
uses

HEALTH CLUB

RETAIL BUSINESS STORE LESS THAN 25,000
SQUARE FT

R INSTITUTIONS

CHURCH OR RELIG INSTITUTION

VEHICLES)

REPAIR SERVICES (NOT INCLUDING

ZSIETUTE OR LAJOR HOUSEHOLD APFLIANGE

REPAI wrtocor Storage.

2 |20 (2|z| 2 (2|2 |2|z|z|2(=|z|z|a( 2|20

+L —————

RETAIL ESTABLISHMENT
RETAIL BUSINESS STORE GREATER THAN 25,000

SQUARE FT?

scrooLs

IMENTARY AND SECONDARY EDUCATION
SCHOOLS

PRIVATE BUSINESS. TRADE. AND VOCATION
SCHOOLS

POST SECONDARY EGES AND UNIVERSITIES

SCHOOLS OF SPECIAL INSTRUGTION

TELECOMMUNICATIONS

5. RETAIL BUSINESS STORE LESS THAN OR GREATER THAN 25,000 SQUARE FEET EXCLUDES BETTING PARLOR,
ADULT BOOKSTORE, PORNOGRAPHIC SHOP/ADULT STORE, BAIL BONDS BUSINESS, FLEA MARKET, JUNK YARD,
NIGHTCLUB, WAREHOUSE, FUNERAL PARLOR, VEHICLES SALES/OFFICE SHOWROOM, AND MARIJUANA /THC
STORE/SALES.

6. THE NUMBER OF FUEL ISALNDS WILL BE LIMITED TO 5 FOR SITES MEASURING 16,000 SF. OR MORE. THESE
ISLANDS WILL INCLUDE EITHER 4 EV SPACES (5 ISLANDS) OR 3 EV SPACES (4 ISLANDS).

7. FAST FOOD IS DEFINED AS THE ABILITY TO ORDER FOOD IN THE DRIVE-THRU LINE.

8. SIT DOWN IS DEFINED AS MUST ORDER FOOD INSIDE, DRIVE-THRU IS FOR CALL-IN OR MOBILE ORDERS ONLY.

FADIO OR TELEVISION BROADCASTING
FACILITIES/OFFICES

TELECOMMUNICATIONS FACILITY (FREE-

AUTOMOBILE RENTALS

VEHICLE/EQUIPMENT SALES AND.
SERVICE

AUTOMOBILE WASHING FACILITY

SERVICE STATIONS - AUTOMOBILES (MINOR
REPAIR INCLUDED)

HOSPITALITY

HOTEL OR MOTEL

RESIDENTIAL

MULTIFAMILY APARTMENTS/CONDOS

AGE-RESTRICTED MULTILFAMILY” APARTMENTS /
cONDOS

ASSISTED LIVING FACILITY 7 MEMORY CARE

NURSING HOMES / SKILLED NURSING

TOWNHOME STROWHOMES.

RESIDENTIAL CLUBHOUSE

x[x|x|x| x |x|2] o [e|o|a o [2|5|5|2]0

3
olo|z|n] ® o]k [xx| e fx (x| x| x| x| x |x]x]x x|k [xe]elx| x|l x| k[ x| ok | x| x| x| x x| x| x |x]x [x]x|x] x x |xfx|x[®

LAND USE SCHEDULE NOTES

1. ANY USES NOT LISTED Wr

THIN THE LAND USE SCHEDULE ARE

NOT PERMITTED PER THIS PUD.

2, AGE RESTRICTED MULTI-FAMILY IS DEFINED AS A COMPLEX WITH A MINIMUM AGE REQUIREMENT. TYPICALLY S5

YEARS OLD. AND Of

3. DOGGIE DAY c.mzs ww INGLUDE BOAROING (AS
NSITY PE

ONDITIONAL USE) BUT NOT BREED!
z: TWENTY FIVE Pt




RETAIL BUSINESS STORES LESS THAN 25,000 SQ. FT.

Original PUD for Retail

RETAIL ESTABLISHNENTS RETAIL BUSINESS STORE < 25,000 SQUARE FEET RO
RETALL BUSINESS STORE > 25,000 SCUARE FEET ¢ | ¥

[T L [ ]
Current PUD Retail Restrictions BjIE! SERyECH)EEE

LEFT SIDE ELEVATION|

=5 FRONT ELEVATION =2 ]

RETAIL ESTABLISHMENT CLOTHING STORE - R X

., B

Proposal to Revert to Original PUD

RETAIL BUSINESS STORE LESS THAN 25,000
SQUARE FT!
RETAIL BUSINESS STORE GREATER THAN 25,000
SQUARE FT?

R X

RIGHT SIDE ELEVATION|

RETAIL ESTABLISHMENT s 4 FEARELEATON 73+

X

Use by Right for Retail Stores Under 25,000 sq. ft.

Benefits:

» Reducing Commercial Vacancy Rates
» High Occupancy Rates: Smaller, well-located retail centers tend to maintain higher occupancy rates by attracting a variety of tenants.
= Adaptive Use: Can be more adaptable to market changes, quickly filling vacancies with diverse businesses to meet community needs.

» Providing Diverse Shopping Options
» Varied Retail Choices: Offers a range of shopping options, from niche and specialty stores to essential services, meeting diverse consumer needs.
= Promoting Local Spending: With more retail options and services available locally, residents are more likely to spend money within the community rather than traveling
elsewhere. This keeps more money circulating within the local economy, supporting other local businesses.

» Job Creation SoUTHWESTERN
= Generates local employment opportunities, from retail staff to service providers. l‘ ity




AVAILABILITY
Market Asking Rent/SF
Vacancy Rate

Vacant SF

Availability Rate
Available SF Direct
Available SF Sublet
Available SF Total

Months on Market

DEMAND
12 Mo Net Absorption SF

12 Mo Leased SF

600K

500K

400K

300K

200K

100K

Net Absarption & Net Deliveries In SF

(100K)

(200K)

SUBMARKET
$24.634
3.3%y
658K ¢
3.2%y
611Ky
19.9K 4
631K ¢

14.0

SUBMARKET
301K ¢

373K 4

MARKET
$25.831
3.8%y
6.3M ¢
4.7% ¢
75M
266K 4
7.8My
10.8

MARKET
257K

31My

INVENTORY

Existing Buildings
Inventory SF

Average Building SF
Under Construction SF

12 Mo Delivered SF

SALES

12 Mo Transactions
Market Sale Price/SF
Average Market Sale Price
12 Mo Sales Volume

Market Cap Rate

Net Absorption, Net Deliveries & VVacancy

© 2024 CoStar Reaity information Inc.

et Deliveries

22 23
& Vacancy

Forecast

24 25 26

6.0%

5.5%

5.0%

4.5%

4.0%

3.5%

3.0%

2.5%

2.0%

SUBMARKET
1,2824
19.7M 4
15.4K 4
46.9K 4

193K ¢

SUBMARKET
564

$291 4
$4.5M 4
$94.5M ¢

6.1% 4

Vacancy Rate

MARKET
12,2984
166M ¢
13.5K ¢
313Ky

661K y

MARKET
3754
527814
$37M4
$798M

6.3%y

5.5%

4.5%

4.0%

Vacancy Rate

3.5%

3.0%

2.5%

2.0% |
14

CoStar-

e 2024 Commerce
City/Brighton
Retail Submarket
Denver - CO USA

Vacancy & Market Asking Rent Per SF

Erecant $30.00
$28.00
$26.00

$24.00

$22.00

Market Asking Rent/SF

$20.00

$18.00

| | | I | | I I | | | | I | $16.00
15 16 17 18 19 20 21 22 23 24 25 26 27 28 29

I‘ SouTHWESTERN

© 2024 CoStar Realty Information Ic. 8/12024




FUEL SALES WITH EVSTATIONS

Current Restrictions

CONVENIENCE STORE/ GROCERY STORE WITH c x
FUEL SALES (5 PUMPS MAXIMUM)

CONVENIENCE STORE/ GROCERY STORE (=5,000
sF)

FOOD AND BEVERAGE SALES

LIQUOR STORE WITHOUT DRIVE UP
BREWERY, BREWPUB, TASTING ROOM,

DISTILLERIES, ETC. R
ALL OTHER SIMILAR USES (E.G. DELICATESSEN,
RETAIL, BAKERY, SPECIALTY FOOD MARKET, R X

COFFEE SHOP)

CONVENIENCE STORE/ GROCERY STORE (<5,000
SF) R X
CONVENIENCE STORE/ GROCERY STORE WITH i %
FUEL SALES AND EV STATIONS®
CONVENIENCE STORE/ GROCERY STORE (>5,000 R 5
SF
FOOD AND BEVERAGE SALES )
LIQUOR STORE WITHOUT DRIVE UP R X
T BREWERY, BREWPUB, TASTING ROOM,
Benefits: DISTILLERIES, SPORTS BAR, ETC. R X

» Increased Foot Traffic:

= By offering both fuel and EV charging options, the facility can attract a diverse range of customers.
This increased foot traffic can benefit adjacent businesses and services, such as convenience
stores or retail establishments.

» Diverse Revenue Streams:

= Fuel Sales: The fuel pumps ensure that traditional gasoline and diesel sales continue to generate revenue, catering to
current vehicle owners.

= EVCharging: The inclusion of EV charging stations opens up new revenue opportunities from the growing number of
electric vehicle owners, potentially increasing overall sales and attracting a new customers.

» SupportCleaner Energy:

= Offering EV charging stations supports the transition to cleaner energy by making it easier for people to charge their electric vehicles. This can
contribute to reducing the community’s overall carbon footprint and attracting environmentally conscious consumers and businesses in the area.
=  Qil producing companies are moving towards sustainable energy.

l‘ SouTHWESTERN




= The number of charge points in the US is poised to grow from about 4 million today to an

estimated 35 million in 2030.

= The electric vehicle supply equipment (EVSE) market could grow from $7 billion today to $100

billion by 2040 at a 15% compound annual growth rate.

= The number of EVs in the US is estimated to hit 27 million by 2030 and 92 million by 2040,

according to PwC’s analysis.

Number of EVs in US poised to grow by nearly 10-fold
through 2030

100
90
80
70
60
50
40
30
20
10

Est. Millions of EVs

2020

Source: PwC analysis

-
EMBRACING SUSTAINABLE ENERGY

T T T 1

2025 2030 2035 2040

ll SOUTH WESTERN




DRIVE-THRU FOR SIT-DOWN RESTURANTS

Current Restrictions
CATERING SERVICES R x | :
EATING AND DRINKING :
ESTABLISHMENTS RESTAURANT WITH DRIVE-THRU/UP c x| . ]
RESTAURANT WATHOUT DRIVE-THRUIUP R X || e -ﬁ_ .‘J
Proposed Change

CATERING SERVICES R

= FAST FOOD RESTAURANT WITHCR W T
E‘g?r:‘ﬂigt%gg!rim“s DRIVE-THRU/UP N D R I vE
SIT Y RESTAURANT WITH
DRIVE-THRUUP .
Allowing Drive-Thru for Sit-Down Restaurants T H R U

Benefits Post-Covid Restaurant Arena:
> Increased Convenience for Residents

= Quick Service: Allows customers to receive food without leaving their
vehicles, ideal for busy or time-sensitive situations.

Reduced Wait Times: Efficient for customers who want a quick meal without
waiting inside the restaurant.

> Boost in Local Business Revenue

Higher Throughout: Serves more customers per hour compared to traditional
dine-in settings.
Impulse Purchases: Easier to encourage add-ons and upgrades with quick,
convenient ordering.
» Traffic Flow and Parking Considerations

= Improved Traffic Flow: Efficient drive-thru lanes can handle high volumes of
traffic without congesting the main parking area.
Dedicated Drive-Thru Lane: Makes the business more accessible and
appealing to both customers and potential businesses.

Il SoUTHWESTERN




]?OROI

g c 't"",
’:‘:‘l‘-';'"“‘: et iy e EEE
" D gew

Denver, CO Denver, CO

EXAMPLES OF DRIVE-THRU SIT-DOWN
RESTURANTS IN COLORADO

Brighton, CO




President
Mark Campbell
+1 720-880-8224
Mark@swinvest.com

-~ CONTACT

— www.swinvest.com

Chief Investment
Officer
Joseph Pelham
+1775-219-0297
Joe@swinvest.com

Director of Operations
Kellie Campbell
+1 303-842-5909
Kellie@swinvest.com

Controller
Sarah Mesko
+1720-881-2833
Sarah@swinvest.com




SOURCES

https://www.theonlineclarion.com/arts-culture/2019/10/16/why-
are-drive-throughs-so-popular-in-the-united-states/

https://www.pwc.com/us/en/industries/industrial-
products/library/electric-vehicle-charging-market-growth.html

https://www.smoothiekingfranchise.com/blog/executive_insights/h
ow-consumer-behavior-is-driving-demand-for-drive-
thrus/#:~:text=The%20demand%?20for%20convenience%?20will,for

%20drive%2Dthrus%20t0%?20grow.

https://www.forbes.com/sites/forbesbusinesscouncil/2024/02/06/h
ow-the-demand-for-ev-charging-infrastructure-is-transforming-
business-models/

https://i3international.com/resources/media/top-5-benefits-of-
using-a-comprehensive-drive-thru-system
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